






APPENDIX II

Credentials

Name: Derrick B. Jelliffe

Qualifications:

M.B. B.S., University of London, 1943.

M.R.C.P., University of London, 1944

D.C.H. (Diploma in Child Health), University of London, 1945

M.D., University of London, 1945

D.T.M. & H. (Diploma in Tropical Medicine & Hygiene), School of Tropical
Medicine, University of London, 1947

American Boards in Pediatrics, 1958

F.R.C.P., University of London, 1961

i.

Professional Experience:

1943-46 House physician and Registrar posts at Middlesex Hospital, London

1946-49 Medical Inspector, Sudan Medical Service, stationed Juba, Equatoria
Province; Wau, Bahr-el-Ghazal Province, and Wad Medani, Blue Nile Province

1949-52Lecturer (and Senior Lecturer) in Medicine, University College, Ibadan,
Nigeria

1952-54. Senior Lecturer in Paediatrics, University College of the West Indies,
Mon a, Jamaica

1954-56 WHO Visiting Professor of Paediatrics, All-India Institute of Hygiene
and Public Health, Calcutta, India

1956-59 Visiting Professor of Tropical Medicine, Tulane Medical School, New
Orleans, Louisiana (In-residence)
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They have therefore also been responsible in considerable measure for
. the present rise in the prevalence of marasmus and diarrheal disease in such

regions with its high mortality, costly and prolonged treatment, and consid-
erable risk of permanent brain damage.

The methods employed in such promotional campaigns have included the
widest use of mass media, such as the newspapers, radio, and in some circum-

stances television.
The hold of such advertisers on the mass media of de-

veloping countries is often because they are often the main (or only) source
of revenue.

In addition, the milk companies have flooded the health services with
advertising and promotional material, directly and indirectly. Direct ad-
vertising may be via posters, pamphlets and free samples "to assist in the
running of the clinic". These are particularly difficult to resist as to
health personnel inexperienced in such matters these seem only to be offers
of much needed help in circumstances where there is a shortage of teaching
material and of supplementary foods.

All too often the walls of health centers and hospitals can be covered
with posters donated by infant food companies. The paradox of the hard-
pressed public health nurse teaching one thing and poster more forcefully
declaiming another is very frequently not appreciated by health staff.

In addition, milk companies, as with the pharmaceutical industry,
have become adept at what: is to them low-cost molding of professional opinion
by "manipulation by assistance" and by "endorsement by association".

These approaches have been well covered by Dr. Cosme Cagas in a
recent editorial in the Philippine Journal of Pediatrics and this is

as a reference.








